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The relationship between humans and wildlife is characterized by a
complex interplay of adaptation and conservation. Many species
struggle within human landscapes and their survival often hinges on
intensive conservation efforts. Conversely, species such as urban-
dwelling foxes and racoon exhibit remarkable adaptability to human
environments. Moreover, many species are nowadays managed through
hunting and population control programs that allow to estimate and
regulate their numbers. Regulated hunting helps control the populations
of certain species, preventing overpopulation and ensuring a balanced
ecosystem.  The question of how wild these populations are is
particularly pertinent and a fascinating topic to discuss. 

The congress HOW WILD IS WILDLIFE
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This congress aims to function as a platform for wildlife scientists,
scholars, managers and politicians to learn from each other, bring up
new ideas, and form collaborations, all while sharing new findings,
experiences and technological advances. We already have keynote and
plenary speakers from all over the world (USA, India, Africa, Australia,
Europe). 

Some of the congress sessions will focus on technological advances in
wildlife research, human-wildlife interactions, the role of genetics in
wildlife research and conservation, ecophysiology and movement
ecology.



We plan to host 35-400 researchers, practitioners, students, national and

regional managers, and representatives from non-profit and industry. The

conference is organized by the Inland Norway University of Applied Sciences

and is a collaboration between the International Union of Wildlife Biologists

(IUGB), the Nordic Board for Wildlife Research, the Perdix Symposium and the

network EuroMammals. 

The conference will be held in Lillehammer, Norway over 5 days. Arrival and

registration will take place on Sunday evening and Monday morning, with

presentations and workshops from mid-day Monday through mid-day

Thursday. Conference proceedings, lodging, and daily meals will all be held at

our conference venue (see conference website for details). Exhibitor set up will

be Sunday evening and takedown Thursday morning. 

We plan to host 350-400 researchers, practitioners, students,
national and regional managers, and representatives from non-profit
and industry. The conference is organized by the Inland Norway
University of Applied Sciences and is a collaboration between the
International Union of Wildlife Biologists (IUGB), the Nordic Board for
Wildlife Research, the Perdix Symposium and the network
EuroMammals. 

The conference will be held at Scandic Hotel in Lillehammer, Norway
over 5 days. Arrival and registration will take place on Sunday evening
and Monday morning, with presentations starting Monday afternoon
until mid-day Thursday. Conference proceedings, lodging, and daily
meals will all be held at our conference venue (see conference
website for details). 

Exhibitor set up will be Sunday evening and takedown Thursday
morning. 

Congress set-up

1st - 4th September 2025

SCANDIC Hotell
Turisthotellvegen 6, 2609
Lillehammer, Norway
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Recognition as a Platinum Sponsor on the

conference homepage and a hot link to your

website

€ 5'000+
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2 Exhibit Booths - Centrally located table space (main

hallway) including two (2) 6 foot draped tables, four (4)

chairs, and ID sign for duration of the event

2 Conference Registrations - Full conference

registration and on-site room (shared), board, lunch,

dinner and cake/coffee twice a day for two (2) staff

1 Video Ad - You have the option to create a short

video advertisement (1-2 min) that will intermittently

play on TV screens throughout the conference

1 Full-Page Ad - Choice of full-page sponsor-provided ad

in the conference program

Logo on event signage and conference pamphlets

Company listing and 50-word description in the conference

program

Sponsor-provided banner at venue entrance

Recognition at plenary sessions as an “Official Conference

Sponsor”



Recognition as a Gold Sponsor on the

conference homepage 
€ 2'500
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1 Exhibit Booths - Centrally located table space (main

hallway) including one (1) 6 foot draped table, two (2)

chairs, and ID sign for duration of the event

1 Conference Registration - Full conference

registration and on-site room (shared), board, lunch,

dinner and cake/coffee twice a day for one (1) staff

Logo on event signage and conference pamphlets

Company listing and 50-word description in the conference

program

Recognition at plenary sessions as an “Official Conference

Sponsor”

Recognition as a Silver Sponsor on the

conference homepage 

€ 1000
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Logo on event signage and conference pamphlets

Company listing and 50-word description in the conference

program



FUNDED BY
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Logo on event homepage

Company listing in the conference program


